
Trump Advertising Research
This deck tracks a sampling of anti-immigration campaign ads

with a focus on national, Pennsylvania and Michigan audiences from October 1-13



Observations

• Trump campaign ran six different anti-immigration ads, three were previously ran and three 
were brand new.

• New ads are not yet up at scale but will likely be rolled out widely in the coming weeks.
• Previously tested ads are running at up to $100,000 each in a two week period.
• Anti-immigrant ads were posted on the “Mike Pence” page, also managed by the campaign.
• Other non-immigration ads are focused on promoting early and mail-in voting as well as 

announcing the first new rallies since Trump tested positive for COVID.
• Outside groups have started running anti-immigration ads focused on “sanctuary cities”
• Congressional candidate Jim Bognet (PA-08) is up with a new anti-immigrant ad

Total estimated spending for anti-immigrant ads Oct 1-13: Nearly $1,107,000

• Total spent by Trump Campaign: $ 214,000
• Total Spent by One Nation : $ 5,700
• Total Spent by Common Sense Voters of America: $ 73,500
• Total Spent by FAIR (Federation of American Immigration Reform: $ 51,000
• Total Spent by NumbersUSA: $ 761,000
• Total Spent by Jim Bognet: $ 1,500

October 1-13, 2020 | Trump Tracking



Immigration Ad 1 “Biden Promising Your Benefits…”
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• Ad was posted Oct 1-2
• Ad also ran in Sept for large dollar amounts
• Top states targeted: FL, NC, MI, AZ, GA, WI, PA & OH

Estimated Spending, divided by page:
• Donald J. Trump: $20,000

Sample Batch of 276 Ads Ran Oct 1-2

https://www.facebook.com/ads/library/?id=374863510218416


Immigration Ad 2 “Mother of Four”
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• Ad ran Oct 3-6 and was previously tested in August 2020
• Also ran alternate version that omitted immigration attack
• Ad was posted in very large batches with high dollar spends
• Top states targeted: FL, PA, OH, NC, MI, AZ, WI & GA

Estimated Spending, divided by page:
• Donald J. Trump: $100,000

Sample Batch of 346 Ads Ran on Oct. 6

https://www.facebook.com/ads/library/?id=658728618114760


Immigration Ad 3 “Harris Supports Radical
Immigration Policies”
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• Ads ran around the VP debate attacked Harris on immigration
• Batch of 120 ads was posted by “Mike Pence” page at larger 

buy Oct 9-12
• Top states targeted: FL, TX, CA, PA, NC, GA, NY, OH, TN

Estimated Spending totals, divided by page:
• Donald J. Trump: $1,500
• Mike Pence: $25,000

Sample Batch of 102 Ads Ran on Oct. 8

https://www.facebook.com/ads/library/?active_status=all&ad_type=political_and_issue_ads&country=US&id=654346278575379&view_all_page_id=153080620724
https://www.facebook.com/ads/library/?active_status=all&ad_type=political_and_issue_ads&country=US&id=654346278575379&view_all_page_id=153080620724


Immigration Ad 4 “Harris Supports Radical
Immigration Policies”
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• Ads ran around the VP debate attacked Harris on immigration
• Batch of 87 ads was posted by “Mike Pence” page at larger 

buy Oct 8-9
• Top states targeted: FL, PA, NC, GA, AZ, WI, NV & OH

Estimated Spending, divided by page:
• Donald J. Trump: $400
• Mike Pence: $1,500

Sample Batch of 30 Ads Ran on Oct. 8

https://www.facebook.com/ads/library/?id=1197157393988848
https://www.facebook.com/ads/library/?id=1197157393988848


Immigration Ad 5 “Biden Wants to Raise Refugees 700%”
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• Ad is adapted from video posted mid-September on YouTube
• Other versions of this ad were removed from Facebook
• Ads are being posted in very large batches with high dollar 

spends
• Top states targeted: FL, NC, MI, WI, PA, AZ, GA & OH

Estimated Spending, divided by page:
• Donald J. Trump: $65,000

Sample Batch of 602 Ads Ran on Oct 5

https://www.facebook.com/ads/library/?id=823542418185260
https://www.nbcnews.com/tech/tech-news/facebook-removes-trump-ads-refugees-covid-19-n1241602


Immigration Ad 6 “The Real Biden Plan”
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• New ad that buckets attacks to raise taxes with immigration
• Started Oct 13 so the ad buy is not yet running at full pace
• Top states targeted: MI, OA, WI, FL, AZ, NC, NV & IA

Estimated Spending, divided by page:
• Donald J. Trump: $700

Sample Batch of 119 Ads Ran Beginning Oct. 13

https://www.facebook.com/ads/library/?id=2846317752264755


Immigration Ad 6 (continued)

The Real Biden Plan
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• Video posted October 10 by “Donald J. Trump” YouTube page
• Buckets attacks against Joe Biden on raising taxes and giving 

“amnesty and healthcare” to undocumented immigrants

https://www.youtube.com/watch?v=9WPiSLJX0So


Outside Spending: One Nation
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• One Nation is a dark money group linked to GOP Senate Leadership Fund.
• Running attacks on Facebook against Sen. Peters on “sanctuary cities” Sept 27-Oct 12

Estimated MI Spending:
$5,700



Outside Spending: Common Sense Voters of America LLC
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• Dark money group registered by the law firm also representing Kanye West’s campaign
• In October started running ads on Facebook about “sanctuary cities” in both PA & MI
• Also bucket ads with anti-choice and anti-transgender messaging
• Total estimated spending on immigration ads in PA & MI: $73,500

https://www.facebook.com/ads/library/?id=2680088042320015
https://www.facebook.com/ads/library/?id=848645492539787
https://www.facebook.com/ads/library/?id=824027211703048


Outside Spending: FAIR (Federation for American Immigration Reform)
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• FAIR has been listed as a hate group by the Southern Poverty Law Center
• Deployed ads in October with anti-immigrant messages
• Targeted states include TX, CA, FL, PA, OH, NY, IL

• Total estimated spending on immigration ads: $ 51,000



Outside Spending: NumbersUSA
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• Started running ads in late September with anti-immigrant rhetoric and indirectly attacking 
Biden in battleground states 

• Named by the Southern Poverty Law Center as part of the core of the nativist lobby in 
America, along with FAIR and the Center for Immigration Studies (CIS).

• Ads with the highest dollar spends are concentrated in PA, MI, NC, AZ, GA, IA

• Total estimated spending on immigration ads: $761,000

https://www.facebook.com/ads/library/?active_status=all&ad_type=political_and_issue_ads&country=US&view_all_page_id=129255907131113&sort_data%5bdirection%5d=desc&sort_data%5bmode%5d=relevancy_monthly_grouped


Down Ballot Candidates: Jim Bognet (PA-08)
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“Stay True” posted October 5, 2020
“[Cartwright] votes with Pelosi and those nutjobs on amnesty for illegals”

• Ad posted to Facebook since Oct 2, spending $1,500
• Other Facebook ad features Senator Tom Cotton

https://www.youtube.com/watch?v=oEMTAEHmaNo&feature=emb_logo

